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LOGO DESIGN

The New Media Firm | 2007

The New Media Firm is a Washington, DC based company specializing in "new media” solutions for a largely political
client base. The partners are experienced in television, radio, and other media. Their company will progress that
knowledge into new frontiers. Expressing that, the finished mark shows a cropped image of a film reel within a pixel.
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COLLATERAL DESIGN
The New Media Firm | 2007

The logo was then applied to letterhead, envelopes, and business cards. The business cards were printed with light and
dark blue backs, to add curiosity and also play off of the dual color palette and dual partner firm.



STATIONERY AND PACKAGING
Louis Dreyfus Group | 2003

The artist Raymond Mason’s city sketches were reproduced to make these elegant gift cards and package. These gifts were

given to clients and corporate contacts during the holiday season.



STATIONERY AND PACKAGING
Louis Dreyfus Group | 2004

The following holiday season, artist Sandra Rubin’s color wheel series of paintings were reproduced to make elegant yet
quirky gift cards and packaging. These gifts were given to clients and corporate contacts during the holiday season.
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MARKETING MATERIALS

Goddard Claussen | 2007

The solution was to pair imagery and quotations reflecting the company’s philosophy and accomplishments. This
approach allowed Goddard Claussen to showcase their strengths and bragging rights, and demonstrated their
visual approach. The interior pages were designed to print in-house.





